
 

Annual fundraising luncheon and educational event.

Who?   800 business and community leaders

Where?   Tacoma

 

recent Event Sponsors: Carol Milgard Breast Center, Columbia Bank,  

Diagnostic Imaging Northwest, Franciscan Health System, Fred Meyer,  

MultiCare, Pierce Commercial Bank, Simpson, TRA Medical Imaging,  

Tacoma Valley Radiation Oncology Centers, Ueland Foundation 
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When?    October 14, 2010



Sponsorship opportunities  
and Benefits

Platinum  
Sponsor

$20,000

Gold  
Sponsor

$10,000

Silver 
Sponsor

$5,000

Bronze 
Sponsor

$3,000

Supporter

$1,500

Industry exclusivity

First right of refusal for following 
year’s Platinum Sponsor

Logo recognition in pre-event  
collateral*

All  
Materials

Select 
Materials

Reserved guest table with priority  
location within ballroom

2 Tables for  
10 guests

1 Table for  
10 guests

1 Table for  
10 guests

5 Seats 2 Seats

Reserved seating at head table with  
event special guests

2 seats

Verbal recognition during event 
program

Recognition in visual presentation  
during the event

Logo
Graduated 

Logo
Graduated 

Logo
Name Name

Company advertisement in event 
print program to promote company 
business

1 Full Page

Company advertisement in  
event print program to promote 
company’s philanthropic work

1 Full Page 1/2 Page 1/4 Page

Recognition in event print program
Logo

Graduated 
Logo

Graduated 
Logo

Name Name

Company recognition on Komen 
Puget Sound Affiliate website

Logo
Graduated 

Logo
Graduated 

Logo
Name

Recognition in Komen Puget Sound  
Affiliate newsletter — circulation 
25,000

Opportunity to share company  
materials at an exhibition table prior 
to and following the luncheon

Opportunity to supply company  
promotional materials on guest 
tables**

Opportunity to supply company  
promotional materials inside gift 
bags**

Recognition as event sponsor in pre 
and post event media paid for by 
the Affiliate

Logo
Graduated 

Logo
Name

Invitation and company recognition 
at Komen Puget Sound Affiliate 
Annual Meeting

Sponsorship Opportunities and Benefits

*As print timeline allows  **All company promotional items subject to approval

An estimated 4,500 women  

living in Washington State will  

be diagnosed with breast cancer 

this year.

An estimated 790 women will  

die of the disease in Washington 

State this year alone.

Washington State has one of the 

highest breast cancer incidence 

rates in the nation.
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TACOMA, October 1, 2009- The Puget Sound Affiliate

of Susan G. Komen for the Cure raised more than

$235,000 during the 8th Annual Lunch for the Cure at

the Tacoma Convention & Trade Center on Thursday,

October 1, 2009.  More than 600 members of the

Pierce County community gathered to make a power

statement in the fight against breast cancer.

The event was emceed by KING TV’s Jean Enersen

with keynote speaker Rene Syler, author of the Good

Enough Mother and former co-anchor of CBS’ The

Early Show.

Seventy-five percent of the funds raised by the Puget

Sound Affiliate of Susan G. Komen for the Cure remain

in the local community to fund educational outreach,

screening and treatment programs for underserved

women in our community.  The remaining 25 percent

supports the Komen Foundation Award and Research

Grant Program, which funds groundbreaking breast

cancer research, meritorious awards and educational

and scientific programs around the world.  For more

information about the Puget Sound Affiliate of

Susan G. Komen and events that support the

non-profit, visit www.komenpugetsound.org.

2009 EVENT SPONSORS

2009 SUSAN G. KOMEN LUNCHEON RAISES $235,000

Community members gather to make a powerful
statement in the fight against breast cancer

GIVE. GET. GO. BE THE CURE

Gold

 Ueland Foundation
Silver

Silver

   Columbia Bank
   Dr. Lynne P. Clark MD, PS

www.komenpugetsound.org


http://www.komenpugetsound.org/


LUNCH FOR THE CURE 2010 SPONSORSHIP AGREEMENT

This agreement (“Agreement”) is entered into this _________ day of _____________________, 2010
(“Effective Date”) between the Puget Sound Affiliate of the Susan G. Komen Breast Cancer Foundation,
Inc. d/b/a Susan G. Komen for the Cure (“Affiliate”) and ___________________ (“Sponsor”) to set forth
the terms and conditions upon which Sponsor agrees to be a local sponsor of the 2010 Komen Lunch for
the Cure® (“Event”).

1. General.  The Event is conducted by the Affiliate on behalf of and pursuant to an agreement with the
Susan G. Komen Breast Cancer Foundation d/b/a Susan G. Komen for the Cure (“Organization”)
(“Foundation”) to promote and fulfill its mission to eradicate breast cancer as a life-threatening
disease. The Affiliate is a non-profit organization exempt from federal tax pursuant to Internal
Revenue Code section §501(c)(3), federal tax identification number 91-1624040.

2. Term.  This Agreement will begin on the Effective Date set forth above and end on November 1, 2010
the scheduled date for completion of the Event (“Term”).

3. Event Date.  Affiliate will use its best efforts to conduct the Event in the month of October, 2010.

4. Komen Licensed Marks. Affiliate is a licensee of the Organization and hereby grants Sponsor a
limited, non-exclusive sub-license to use the Puget Sound Affiliate of the Susan G. Komen for the Cure
name, and accompanying logo service marks (“Affiliate Licensed Marks”) solely to promote the Event
during the Term of this Agreement.  Sponsor shall not sublicense or transfer the use of the Affiliate
Licensed Marks to any person or entity without the prior written consent of Affiliate. Sponsor will
present to Affiliate, for its prior approval, any item or material that uses or refers to the Affiliate
Licensed Marks. All advertising and promotional materials may only be used in the Puget Sound area
and should refer to Sponsor’s relationship to the Event in the following form:  “Local Sponsor of Lunch
for the Cure®.” Sponsor shall not use the Affiliate Licensed Marks in advertisements or promotions
that contain a reference to any entity which is not a local or national Event sponsor.

5. Sponsor Licensed Marks.  Sponsor grants Affiliate a limited, non-exclusive license to use Sponsor’s
name, logo, service marks and trademarks (“Sponsor Licensed Marks”) solely for including Sponsor in
listings and descriptions of Event sponsors during the Term of this Agreement. Affiliate shall not
sublicense or transfer the use of the Sponsor Licensed Marks to any person or entity without the prior
written consent of Sponsor.

6. Sponsorship Benefits/Payment.  Sponsor shall receive the sponsorship benefits set forth on “2010
Lunch for the Cure Sponsorship Opportunities”.. Sponsor shall pay its sponsorship fee as follows:

1) the cash amount of $_________________;
2) an in-kind donation of _______________  valued at $ _________________; or
3) a cash amount of $_________ plus an in-kind donation of ______________ valued at

$____________.
Sponsor shall pay its entire sponsorship fee on or before August 30, 2010, and failure to do so
shall result in a forfeiture of Sponsor’s sponsorship rights.  Affiliate may require Sponsor to provide
additional documentation to support the value of in-kind donations prior to accepting such donations
as credit toward Sponsor’s sponsorship fee.

7. Event Cancellation.  Neither Organization nor Affiliate shall be responsible for damages that result
from delays or postponements of the Event due to circumstances beyond their reasonable control.  In
the event that the Event does not take place, Sponsor’s sponsorship fee as set forth above shall be
treated as a donation to the Affiliate and shall not be refunded.

8. Relationship/Entire Agreement.  The parties to this Agreement have no legal relationship other than
as contracting parties to this Agreement.  This Agreement represents the entire agreement between
the parties and supersedes any prior understandings or agreements.

9. Indemnity.  Each party agrees to indemnify and hold the other harmless from and against any and all
expenses, including reasonable attorneys’ fees, that the other party may incur by reason of any claim
arising out of the indemnifying party’s negligence, intentional misconduct performance or failure to
perform pursuant to this Agreement, or any service or product sold or provided by the indemnifying
party in connection with the Event. All individuals provided by or associated with Sponsor who
perform services at the Event shall perform such services at the direction of, under the supervision
and control of, and for the benefit of Sponsor. Such individuals shall not perform such services on
behalf of Organization or Affiliate and shall not be agents or representatives of Organization or
Affiliate. Sponsor shall be responsible, as between Sponsor and Organization and Affiliate, for any
injuries or damages caused by or to said individuals.

10. Governing Law.  This Agreement shall be governed by the laws of the State of Washington.

AGREED AND ACCEPTED:
SPONSOR Puget Sound Affiliate of Susan G. Komen for the Cure
By: __________________________ By: ________________________________

Title: __________________________ Title: ________________________________

Date: __________________________ Date: ________________________________
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